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Executive Summary
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Diversified Brand & License Portfolio 

Strong Emerging 

Businesses:
È Flooring Solutions 

disrupting the world
of flooring

È Advanced Textiles 
dealing with innovative 
product applications

A certified
woman owned 
business

with >25% women
in a 20,000+ strong 
workforce

Thought leader

Collaboration with 
INFINICHAINS
Tamper-proof Blockchain 
platform for state-of-the-art 
transparency for All Fibers & 
All Product Categories

ESG Focused

organization with 
well-defined 
principles, roadmap 
and targets 

Welspun India Ltd (WIL),
part of $2.7 bn Welspun Group, is a 
global leader in the Home Textiles 
landscape. With a strong global 
distribution network and world -
class vertically-integrated 
manufacturing facilities located in 
India, Welspun is strategic partners 
with top global retailers.

WIL is differentiated by
its strategy based on
Branding, Innovation and
Sustainability .

Multipronged
E-Commerce

Strategy to accelerate 
growth & capture 
larger share of the 
fast-growing market 

#1 Ranking

Consistently as
Home Textile
Supplier to USA.* 

1 in 4 Towels &
1 in 7 Sheets Sold
in US  made by Welspun**

Note:
*Source: HTT Magazine
** Source: OTEXA data
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We are delighted to sharethat our markets are continuously showing strong growth
and improvement in sentiments, which is leading to strong retail demand and
increasedconsumerspendingglobally.
I am happy to shareyet another strong quarterly results,achieving highest quarterly
revenues. We have improved our market share in USto 1in 4 in towels and 1in 7 in
sheets.Closerhome,Welspunis now the highest distributed brand in India.
We are mindful of the unprecedented commodity price increase and logistical
challengesbeing faced worldwide, with a potential of generating headwinds in our
businesses. However, we are optimistic that they would be short lived and transitory.
We are very buoyant on the medium and long-term sustainable growth on both
revenueand margin front for all our businesses.
We are committed to achieve our ESGgoals we have set for ourselves and are
making a good headway. World Economic Forum has selected SPUN,a Welspun
initiative, asone top 100global corporate readysocialenterprises.

Ms. Dipali Goenka
CEO & Joint Managing Director, Welspun India Limited
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Management Commentary
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TEXPROCIL 1st Indian Company to get US FDA 
nod for 3 ply surgical masks  

CLARIVATE South and South East 
Asia innovation award 2021

STeP-Sustainable Textile Product Greenguard Gold Certification One of the top 100 companies in India 
for sustainability and CSR 
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Strong Global Presence

Key Customer Partnership 

#1 Ranking 
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Over50
Countries
Presence

North America UK & Europe India

ROW


