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- Global Home Textiles Leader

Welspun India

WELSPUN INDIA

EEE® HOME TEXTILES

BED+BATHeRUGS BY WELSPUN

WEESS:BPN Welspun India Ltd (WIL),

Multipronged

E-Commerce
Strategy to accelerate

scoTT WR Livine

part of $2.3bn Welspun Group, is a

LIVING ESG Focused

8Y Chrigly

KINGSLEY

growth & capture
larger share of the

organization with
well-defined

global leader in the Home Textiles
landscape. With a strong global

distribution network and world -class
vertically-integrated manufacturing
facilities located in India, Welspun is

Q\)IZI 69 strategic partners with top global
/@\ retailers.

fast-growing market

Diversified Brand & License Portfolio principles, roadmap

and targets

WeLerun VN WELSEUN INDIA we e poertied WIL is differentiated

FLOORING - B L 0 C KC H A IIN Woman OWne -

Strong Emerging corion [ business by its strategy based on
Businesses: Thought leader with >25% women Branding, Innovation and

in a24,000+ strong
workforce

E Flooring Solutions
disrupting the world
of flooring

E Advanced Textiles dealing
with innovative product
applications

Sustainability.

Tamperproof Blockchain
platform for state-of-the-art
transparency for All Fibers &
All Product Categories

welspunindia.com



Management Commentary

S

| am happy to share that our Domestic Retail, Global Brands & direct-to-
consumer (D2C) businessescontinue to deliver exceptional performancesduring
QIFY23 with the Domestic Retail businessregistering a 11% growth and the
overall D2C & Brandsbusinessgrowing by 40% year-on-year. Thesebusinesses
have achieved such strong growth in a tough operating environment marked by
unusually high input costs and relatively softened demand conditions. This
demonstrates the efficacy of our strategy to focus on enhancing our retail
footprint, expandingthe reach of our brands,and making relentless progresson
our D2Cjourney.

In the face of macro headwinds, in our core businessesof Home Textiles, we
have maintained our mind share and our deep client relationships Backedby a
differentiated businessmodel, marquee clientele, scale,a strong balance sheet
and unwavering focus on ESG& circularity in all aspects of our operations, we
remain focused on transitioning from being a manufacturerto a D2C player and
emerge as an f F M®@ifGhome t e x t endbted By sustained investments in
innovation, technology and a strong set of brands that position us to benefit
disproportionately asdemand trends improve.O

welspunindia.com MS Dlpall Goenka
CEO & Joint Managing Director, Welspun India Limited



AWARDS & RECOGNITION

E—
Feathers in our cap
NASSCOM’ TESCO E
Industry 4.0 Sustainability Product Development
2022 2022

Artificial Intelligence for
Towel counting & Defect
detection

FROST & SULLIVAN

Sustainability
2022
Awarded by Frost & Sullivan

and TERI under 2 categories
in Sustainability

Community Sustainable
award for ESG efforts

FUTURESCAPE

Sustainability & CSR
2021/2020

Amongst Top 100
Companies in India

2022

Excellence in Product
development

dunQbradstreet

Industry Performance
2021/2022

Outstanding performance
for Textile category

Recognized by Walmart as trusted partner for
20 yrs in recent corporate announcement

Our CEO Dipali Goenka selected as one of

most powerful women in business
“TEXPROCIL Home Textiles Today :
Highest Exports - Innovation i~ Tl | NATIONAL
2010- 2021 Supplier Titan 2020 WELSPUN GEOGRAPHIC

Platinum award for Highest
global exports. Winning for
11 years in a row

2020

Response to COVID &
stakeholder support

Innovation partner for

Home category
and many

mor e é

Wel spunds

in National Geographic

manufacturing

ASuperfactoriesao

f

ac


https://www.youtube.com/watch?v=UNmIzKlybpI
https://www.youtube.com/watch?v=UNmIzKlybpI
https://corporate.walmart.com/newsroom/2020/12/10/walmart-commits-to-sourcing-10-billion-of-india-made-goods-each-year-by-2027
https://corporate.walmart.com/newsroom/2020/12/10/walmart-commits-to-sourcing-10-billion-of-india-made-goods-each-year-by-2027

Strong Global Presence

|
Q Key Customer Partnership
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Making Your Hame, So Easy Now

welspunindia.com



Key Highlights

Brands E-Commerce Innovation

(({% Click the Icons to know more

Total Income INQ1FY23iS 19mn7 90 NetDebt st ood atmnds 215882, 289
(March 2022)

EBITDA in Q1FY23Stooda t 1736nn @
Margin 8.77%

Flooring Business grew by 40%YoYin

Branded business atd 4 , @rliMQ1l FY23,
Q1FY 23 o r elzpgdmn 5

grew by 41%YoY

welspunindia.com









































































