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WELSPUN INDIA

HOME TEXTILES

DISCLAIMER

The information contained in this presentation is provided by Welspun India Limited (the i C o mp a althaugh,care has been taken to ensure that the information in this
presentation is accurate, and that the opinions expressed are fair and reasonable, the information is subject to change without notice, its accuracy, fairness or completeness is not
guaranteed and has not been independently verified and no express or implied warranty is made thereto. You must make your own assessment of the relevance, accuracy and
adequacy of the information contained in this presentation and must make such independent investigation as you may consider necessary or appropriate for such purpose. Neither
the Company nor any of its directors assume any responsibility or liability for, the accuracy or completeness of, or any errors or omissions in, any information or opinions contained
herein. Neither the Company nor any of its directors, officers, employees or affiliates nor any other person accepts any liability (in negligence, or otherwise) whatsoever for any loss
howsoever arising from any use of this presentation or its contents or otherwise arising in connection therewith.

The statements contained in this document speak only as at the date as of which they are made, and the Company expressly disclaims any obligation or undertaking to
supplement, amend or disseminate any updates or revisions to any statements contained herein to reflect any change in events, conditions or circumstances on which any such
statements are based. By preparing this presentation, none of the Company, its management, and their respective advisers undertakes any obligation to provide the recipient with
access to any additional information or to update this presentation or any additional information or to correct any inaccuracies in any such information which may become apparent.
This document is for informational purposes and does not constitute or form part of a prospectus, a statement in lieu of a prospectus, an offering circular, offering memorandum, an
advertisement, and should not be construed as an offer to sell or issue or the solicitation of an offer or an offer document to buy or acquire or sell securities of the Company or any
of its subsidiaries or affiliates under the Companies Act, 2013, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, both
as amended, or any applicable law in India or as an inducement to enter into investment activity. No part of this document should be considered as a recommendation that any
investor should subscribe to or purchase securities of the Company or any of its subsidiaries or affiliates and should not form the basis of, or be relied on in connection with, any
contract or commitment or investment decision whatsoever. This document is not financial, legal, tax, investment or other product advice.

This presentation contains statements of future expectations and other forward-looking statements which involve risks and uncertainties. These statements include descriptions
regarding the intent, belief or current expectations of the Company or its officers with respect to the consolidated results of operations and financial condition, and future events and
plans of the Company. These statements can be recognized by the use of words such asfi e x p eft i Isaffosi,fidd s toi noa woeds of similar meaning. Such forward-looking
statements are not guarantees of future performance and actual results, performances or events may differ from those in the forward-looking statements as a result of various
factors and assumptions. You are cautioned not to place undue reliance on these forward looking statements, which are based on the current view of the management of the
Company on future events. No assurance can be given that future events will occur, or that assumptions are correct. The Company does not assume any responsibility to amend,
modify or revise any forward-looking statements, on the basis of any subsequent developments, information or events, or otherwise.

Any reference herein to "the Company" shall mean Welspun India Limited, together with its consolidated subsidiaries.
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Global Leader in
Home Textiles

WELSPUN CORP

PIPES AND PLATES

Global Leader in
Large Diameter Pipes

WELSPUN ENTERPRISES

INFRASTRUCTURE AND ENERGY

Infrastructure
Investments in Oil & Gas

Group Revenue
US$ 2.3 Billion

LEADING TOMORROW TOGETHER

Asset Base
US$ 2.7 Billion

WELSPUN GROUP s

Employees
25,000+
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HOME TEXTILES

WELSPUN INDIA: OVERVIEW

Largest
Ranked #1 e |
Home Textiles Company Globally® ‘
With presence in among Home Textile Suppliers
to USA

Bed, Bath & Flooring

by Home & Textiles Today magazine

5 Times in Last 6 Years

Presence in

50+ Countries

Every 5 Towel
Trusted and Preferred Suppliers to Every 10th Sheet
17 of Top 30

Global Retall Giants

sold in the US is made by Welspun®

SEOSs of Cor

Social Value

Education, Environment & Health,
Empowerment

30 Unique innovations
37% Sales: Innovative Products®
17% Sales: Branded Products®

Note: (1) Based on consolidated revenues from Home Textiles segment. (2) Based on OTEXA CY2017 data. (3) FY18 Figures 6



KEY MILESTONES
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61
0
Revenues (Rs. Bn) CAGR 14% 53
(2008-18)
32 .-
16 ’/”’
Began 1.3 4.5
Operations : [
FY 1985 1995 2005 2008 2012 2015 2018
98 99 99 00 010]6 008 010 0 014 0 016 0 013
l l Entry into Rugs Rankfed No.1 HomeEmbarked_upon i
Began the Set up Anjar, Gujarat Textile exporterto  Capacity Established indust
journey in facility the US Expansion & defining, patented
Textiles Entry into bedsheets Vertical t b? P lution:
Integration raceability solution:
‘ Wel-Trak
[ J
Acauired Christy i " Launched: ® _
cquired nsty T mos - shopwelspun.com & .in Foray into:
U prestigious brand of - Brand, SPUN globally - Flooring Solutions
Set up Vapi, Gujarat towels in the UK - dygrod6 branding campai gn |i- SmartTextles
facility for Towels Increasing footprint in
Middle East, Japan,
Australia, EU

Commi ssioned | Qui aus
Spinning facility under one roof

I al yecost
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SHAREHOLDING AND TRADING SNAPSHOT

Shareholding Pattern

March 31, 2018 June 30, 2018

15.6%

Promoter
0.6%

Flis
6.2%
Mutual Funds

9.2%
0 Banks and Insurance Cos

68.5% Public

Market Statistics

As on June 30, 2018 INR usD
Price per share 54.30 0.79
No of Shares outstanding (Mn) 1,005 1,005
Market Capitalization (Mn) 54,572 797
Daily Average Trading Volumes (Q1FY19) No of shares in Mn 2.27 2.27
Daily Average Trading Value (Q1FY19) (Mn) 134 1.96

Source: BSE & NSE 8
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ASIAN DOMINANCE IN HOME TEXTILES

' India 5%
TeXtIIeS & @ cansasannnsnnnnnnns US$ 748 bn
Apparel |
China 35%
India 6%
TeXtiIes @ - rrannannnnns US$ 292 bn 0
China 37%
India 11%
Home Textiles @======srz=mmnnes US$ 45 bn ) naia 0
China 35%

Source: WTO - 2016 data, Texprocil, OTEXA 10



GLOBAL MARKET OPPORTUNITY
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Global Home Textile Market

(USD Bn)
olo
®> @
&
C 67
@ Wholesale Level
45
Retail Level
2015 2020E
US Home Textile Market (2016) 9
US Home Textile Market
UsD B
( ") valued at ¢.$15 bn
COTTON
PILLOWCASES,
$0.4 COTTON SHEETS, 9

OTHER NON-
COTTON
PRODUCTS, $5.0

COTTON
BEDSPREADS,
$0.

$1.5
COTTONTOWELS,
$1.6
I 0.9

MMF FLOOR
COVERINGS, $3.0

OTHER COTTON
PRODUCTS, $3.0

Market Composition

US 33%

Row 33%
Europe 33%

US and Europe are the major end markets
comprising a third each of the home textile market

Indian Players have concentrated in US because:

- US s a large and homogenous market making it
a more attractive market to target first

- While US is a level playing field, Europe provides
preferential tariff rates to some competing
countries

m Strong Presence of India = Next Opportunity for India

Source: OTEXA, Industry Reports
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